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LIST OF ABBREVIATIONS AND ICONS 

USA 
United States 

ARDL 
Autoregressive Distributed Lag 

CAPI 
Computer-Assisted Personal Interviewing 

CATI 
Computer-Aided Telephone Interview 

EKK 
Least Squares 

GDP 
Gross Domestic Product 

SME 
Small and Medium Enterprises 

PAPI 
Paper and Pencil Interview 

SMM 
From SAM 

TEID 
Ethics and Reputation Society 

TÜİK 
Turkish Statistical Institute 

etc. 
And such 

Base (n) 
It denotes the number of people who answered the related question. 

‘>’ 
indicates the larger percentage of demographic variables. 

’<‘ 
used to indicate the smaller percentage and tested at a 95% confidence 

interval. 

T3B% (Top 3 Box ) 
is the ratio of those who score 10+9+8 on a 0-10 scale within the base. 

M4B % (Middle 4 

Box) is the ratio of those who score 4+5+6+7 on a 0-10 scale within the base. 

B3B% (Bottom 3 Box) 
is the ratio of those who score 1+2+3 on a 0-10 scale within the base. 
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INTRODUCTION 

This research was conducted between Istanbul University (I.U.), Turkish Ethics and 

Reputation Society (TEID), and I.U. Technology Transfer Center as an R&D project with 

TTM-KAP 2021-35. The model, design, and scales used in the project were developed 

specifically for TEID, and the ethical suitability of the study was approved by decision 

number 2022/85 made at the meeting of the Humanities Ethics Committee of Istanbul 

University on 21/02/2022. The modeling and implementation of this ethically approved 

R&D project were carried out by researchers performing their academic activities in 

different faculties, centers, and programs. The coordinators and researchers of the project 

team consisted of the following members. 

Title Name Surname Role in the project 

Prof. Dr. Haluk Zülfikar Project Coordinator 

Prof. Dr. Ali Murat Vural Project Coordinator 

Prof. Dr. Nilgün Çil 
Project Econometrics 

Consultant & 

Researcher 

Dr. Tuğgan Kesgin Researcher 

Dr. Halil İbrahim Gündüz Researcher 

Dr. Suat Karagöz Researcher 

Specialist  Süleyman Zülfikar Researcher 

Specialist  Sena Tatar Researcher 

Specialist  Melis Doğa Özer Researcher 

Specialist  Sare Bahar Zülfikar Researcher 

PhD Melis Okumuş Researcher 

PhD Sena Öner Researcher 

PhD Hüseyin İçen Researcher 

 

 

The study is based on measuring the perception and importance of ethical understanding in the 

eyes of the institution and the individual, as well as examining the impact of business on ethical 

understanding and the impact of ethical understanding on business. In this context, the study 

conducted three different types of research. These are a) Quantitative research and analysis, b) 

Qualitative research and analysis, c) Measurement Based Macroeconomic Indicators Analysis. 
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1. Economic Impact Analysis in the Literature  
 

The economic structures of countries have developed by evolving over the years. What 

variables determine this structure and how they interact with each other are among the 

questions that are attempted to be answered. Although many theories in the economic 

literature provide some answers in general terms, the operating principle of these theories 

differs depending on each country's internal dynamics. For this reason, it is very important 

to determine which theory works for a specific country or if there is a causal relationship 

between variables to obtain information about the economic impact of policies to be 

implemented in the future. 

The term "measurement-analysis-assessment" mentioned in the study is described as 

econometric study or econometric analysis. 

Economic impact analysis has a wide scope in international and local literature. Although 

it analyzes the impact of many different phenomena on the economy, the models and 

methods on which these analyzes are based vary. It provides an opportunity to observe 

the economic impact of many different areas, from climate change to globalization, 

technological developments, and institutional policies. 

Okuyama's (2007) study analyzed the economic impact of increasing natural disasters and 

rapidly spreading global terrorism using (a) the input-output analysis method, (b) the 

social accounting matrix, and (c) the computable general equilibrium approach. Due to 

data availability and equilibrium-oriented assumptions, while most economic models 

have an annual time frame, some models have quarterly or monthly data, which reveal 

that supply and demand can change in unexpected ways in chaotic situations such 

as natural disasters. 

The study conducted by Deressa (2007) to analyze the impact of climate change on 

Ethiopian agriculture and to define farmers' adaptation to changing environmental factors 

is another study that examines the economic impact of various phenomena. The study 

analyzes data from 11 of the country's 18 agroecological regions, interviews 1,000 

farmers representing more than 74 percent of Ethiopia, and examines the impact of 

uniform climate scenarios on farmers' net income per hectare. This analytical model, 

largely conducted using the least squares method, is solved with sub-equations according 

to the levels of the variables. As a result, it was found that increasing temperatures 

and decreasing precipitation damage Ethiopian agriculture and, thus, the economy 

of the country. 
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Another study on the economic impact of various phenomena is conducted by Sugiyarto, 

Blake, and Sinclair (2003), which analyzes the impact of tourism and globalization on the 

Indonesian economy. The study involves the analysis of the Indonesian economy using a 

computable general equilibrium model to examine the impact of globalization through 

tariff reductions in conjunction with independent policies and tourism growth. The 

analysis was conducted using the Social Accounting Matrix (SMM) on a computable 

general equilibrium model, and it was concluded that tourism growth enhances the 

positive effects of globalization and reduces its negative effects. 

Economic impact analysis is often used to interact issues from different disciplines with 

economics. It is a very useful tool to study the changes the policy variables in the political 

economy literature cause in the macroeconomic indicators or the demographic structures 

of countries. 

The fact that institutions still determine the operating rules of firms, both in economies 

managed with a direct interventionist approach and in free market economies, explains 

why legal rules affect the economic structure. In this context, the literature often attempts 

to measure the economic impact of generally accepted rules in a country or the disruptions 

of these rules. 

Gründler and Potrafke (2019), who examined the impact of corruption on economic 

structure, conducted their studies using panel data for 175 countries and observed that 

corruption increases inflation by reducing foreign direct investment. Another study 

examining the effects of corruption on the economic structure is by Depken and 

Lafountain (2006), which examined the effects of corruption on bonds for the United 

States. Depken and Lafountain have come to the conclusion that taxpayers in states 

with high levels of corruption face a negative financial externality because they must 

pay a premium for debt. 

Another common area where economic impact analysis is in studies examining the effects 

of environmental policies on macro variables and the income of individuals and firms. 

Soytaş and Sarı (2007) examined the economic impact of energy consumption and carbon 

dioxide emissions for Turkey, and this is one of the most important studies in this area. 

In the study they concluded that Turkey does not have to sacrifice its economic 

growth to reduce its carbon emissions. 

To analyze the progression of studies in the literature on economic impact measurement 

and assessment, approximately 13,000 studies published between 1980and 2022 were 
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examined using text mining and keyword co-occurrence networks. The query results at 

https://www.lens.org/ were analyzed using the VOS viewer program. The following 

primary keywords were used in the query: 'economic effect measurement,' 'economic 

impact,' 'economic impact analysis, 'impact analysis,' 'impact measurement,' 'impact 

measurement analysis' (Scholarly Works 12,766). 

Here, the following alternative option is used: "economic effect measurement," 

"economic impact," "economic impact analysis," "impact analysis," "impact 

measurement," and "impact measurement analysis." 

 

 
 

Figure 1: Intensity Visualization of Literature Review -1
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Figures 1 and 2 show the density of terms most commonly used in these studies. 

Accordingly, the studies in which economic impact analysis appears most frequently 

examine the economic impacts of the environment and climate change, tourism, 

energy consumption, trade, legal policies, and migration. This shows how effective 

the analysis method used in this study was and how descriptive it was in different 

interdisciplinary fields. It seems quite possible to say that any policy that affects society, 

regardless of which field it belongs to, will impact the economy. 

 
 

Figure 2: Intensity Visualization of Literature Review -2 

 
The network analysis in Figure 3 divides these studies into six subgroups. These groups 

show that economic impact analysis is used in different scientific fields. The expressions 

in the blue, red, and green groups in Figures 4, 5, and 6 are associated with the medical, 

social, and environmental fields, respectively. Figure 7 shows which areas have recently 

been concentrated in the literature. Figure 8 shows applications of economic impact 

assessment, especially in the social sciences. 
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Figure 3: Network Visualization of the Literature Review 

 
Looking in detail at the studies belonging to 6 subgroups, it can be seen from Figure 4 

that the blue group is the studies conducted especially in health and medicine. Here, the 

intensity of the terms medical intervention, old age, health, women, and children and 

their close links with each other shows that the economic effects in the health field are of 

great importance. 

 

Figure 4: Network Visualization of the Blue Group 
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Looking at Figure 5, it is clear which elements of the studies conducted in the field of 

social sciences are included. Here, the expressions trade, tourism, taxation, law, shock, 

migration, regional economy, export, import, and Covid show the topics on which the 

studies focus. In a country's economy, indicators and concepts that need to be carefully 

considered by policymakers are associated with economic impact analysis. 

 

 
 

Figure 5: Network Visualization of the Red Group  

 

The terms in the green group in Figure 6 appear as environmental issues. The main terms 

associated with economic impacts are climate, climate change, environmental impacts, 

emissions, agriculture, farming, water, temperature, and adaptation. Thus, it can be 

seen that another area in which economic impacts are analyzed is environmental issues. 
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Figure 6: Network Visualization of the Green Group  
 

 

 

 

 

 

Figure 7: Time-Based Visualization of Literature Review  
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Figures 7 and 8 show the periods in which economic impact analysis was studied for six 

subgroups. First of all, the initial studies were conducted on issues related to economic 

life. On the other hand, economic impact analysis is frequently used in the medical 

and environmental fields, especially in the post-2010 period. 

 

 

Figure 8: Timed Visualization of the Red Group  

 

 
Looking at the studies in which economic impact assessment is conducted, it is clearly 

seen that integrated economic impact assessment, from people's attitudes and behaviors 

to their consumption preferences, from countries' democratic and institutional structures 

to ethical rules, is not possible in many studies. This is because an economic impact 

assessment is an integrated and comprehensive analysis in which indicators interact with 

each other. In this context, it is very important to conduct both qualitative and quantitative 

and empirical analyzes when conducting such an analysis to conclude. 

 

 
2. Purpose of Study 

The main purpose of this study is to determine the interaction of socio-demographic, 

socio-cultural, socio-psychological, technological, financial, and socio-political 

indicators. These are the six indicator groups that we have established as a model for 

economic impact analysis. The empirical analysis of the indicator groups was conducted 
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with annual data for the years 2004-2020. The impact of the identified variables on 

national income was interpreted as results obtained by explaining the positive and 

negative shocks. The structure that emerged in this context can be summarized in Figure 

9. 

 

 

 

Figure 9: General Model Structure of Economic Impact Analysis  
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3. Model and Data 

In light of the available literature, this study model the relationship between the economy 

and the variables in the indicator groups as follows: 

 

𝑌𝑡 = 𝑓(𝑈𝑡, 𝐻𝑡, 𝐸𝑡, 𝐼𝑁𝐹𝑡, 𝐹𝐷𝐼𝑡, 𝑇𝑆𝑡, 𝑇𝐼𝑡, 𝐼𝑡, 𝑃𝑡, 𝑋𝑡, 𝐶𝑡) (1) 

Where 𝑌𝑡 stands for economic impact, 𝑈𝑡 stands for the socio-demographic and cultural 

group, and 𝐸𝑡 stands for financial indicators. 𝐼𝑁𝐹𝑡 and 𝐹𝐷𝐼𝑡 represent inflation and 

foreign investment, 𝑇𝑆𝑡 and 𝑇𝐼𝑡 represent tax group, 𝐼𝑡 represents household income 

trajectory, 𝑃𝑡, 𝑋𝑡, and 𝐶𝑡 represent socio-political indicators. 

The variables about the basic functional structure, presented in closed form, are realized 

using models in different patterns. Initially, 11 different variables and all possible 

modeling structures in equation (1) were used in the analysis. The results shown are 

suitable for statistical use based on various econometric tests. The explanatory 

information for the variables is shown in Table 1. 

 

Abbrevia
tion 

Definition Measureme
nt unit 

Data Source 

𝑌𝑡 
GDP per capita Logarithmic World Bank 

𝑈𝑡 
Urbanization %, Ratio World Bank 

𝐻𝑡 
University Education %, Ratio TÜİK 

𝐸𝑡 Exchange rate TL/Dollar World Bank 

𝐼𝑁𝐹𝑡 
CPI-based Inflation Rate %, Ratio World Bank 

𝐹𝐷𝐼𝑡 
Foreign Direct Investments (Net Flow) %, Ratio World Bank 

𝑇𝑆𝑡 
Corporation tax %, Ratio World Bank 

𝑇𝐼𝑡 Individual Tax %, Ratio World Bank 

𝐼𝑡 Household Income / Savings %, Ratio World Bank 

𝑃𝑡 Democracy Index Logarithmic POLITY 5 

𝑋𝑡 Institutional Restrictions Logarithmic POLITY 5 

𝐶𝑡 
Confidence Index Logarithmic TÜİK 

Table 1: Explanatory Information About the Variables*
 

 
 

* Using the variable expressions, an attempt was made to describe the factors (indicators) expected to impact the 

economic growth of per capita income. 
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Table 2: Basic Statistics of the Variables to be Participated in Econometric 

Analysis * 

 

 

 

 

 

 

* As mentioned, 17 models were tested as part of the macroeconomic study. 

 𝑌𝑡 𝑈𝑡 𝐻𝑡 𝐸𝑡 𝐼𝑁𝐹𝑡 𝐹𝐷𝐼𝑡 𝑇𝑆𝑡 𝑇𝐼𝑡 𝐼𝑡 𝑃𝑡 𝑋𝑡 𝐶𝑡 

Average 9.173 2.244 13.827 2.607 9.558 1.761 17.696 37.199 25.299 6.135 1.702 4.506 

Median 9.168 2.259 13.945 1.796 8.756 1.561 17.609 38.271 25.323 6.366 1.946 4.516 

Maximum 9.396 2.494 18.970 7.009 16.332 3.624 19.214 40.809 29.128 6.572 1.946 4.622 

Minimum 8.881 1.725 8.325 1.302 6.251 0.681 16.349 31.936 22.446 3.714 1.099 4.378 

Standard 

deviation 

0.174 0.203 3.584 1.719 2.795 0.777 0.712 2.489 1.874 0.722 0.367 0.069 

Distortion -0.080 -0.905 -0.122 1.423 1.241 1.108 0.284 -0.671 0.411 -2.730 -0.861 -0.465 

Kurtosis 1.590 3.541 1.629 3.844 3.722 3.503 3.365 2.657 2.393 9.753 1.907 2.286 

 

Jarque-Bera 

 

1.427 

 

2.530 

 

1.050 

 

6.240 

 

4.735 

 

3.660 

 

0.247 

 

1.040 

 

0.740 

 

47.136 

 

2.599 

 

0.973 

Probability 

value 

0.490 0.282 0.592 0.044 0.094 0.160 0.884 0.595 0.691 0.000 0.273 0.615 

Total  

155.947 

 

38.146 

 

179.749 

 

44.317 

 

162.482 

 

29.943 

 

230.053 

 

483.584 

 

430.083 

 

92.025 

 

25.528 

 

76.599 

Sum of 

Squares 

0.487 0.657 154.114 47.300 125.023 9.647 6.091 74.360 56.193 7.293 1.886 0.077 

Period 2004-2020 2004-2020 2008-2020 2004-2020 2004-2020 2004-2020 2008-2020 2008-2020 2004-2020 2004-2018 2004-2018 2004-2020 

Number of 

Observations 

17 17 13 17 17 17 13 13 17 15 15 17 
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Descriptive statistics are very significant in terms of providing information on the general 

structure of the variables. These descriptive statistics help to understand the variables at 

the beginning. In this regard, it can be said that the variables with positive kurtosis values 

have a tight/peaked curve, while the variables with negative kurtosis values have a 

flat/flattened curve. Examining Table 2, the positive kurtosis values of the variables show 

that they are tight/peaked curves. 

The fact that the standard deviation values are close to zero, as seen in Table 2, indicates 

that the data distribution is close to the mean. Although descriptive statistics provide 

information about the variables, the question of whether the data are normally distributed 

or not should be investigated with more detailed tests. Whether the data are normally 

distributed can be investigated using the Jarque-Bera test statistic shown in Table 2. The 

values of this test statistic explain the distribution of each variable. The probability values 

of most variables are above the significance level of 0.05, indicating that the variables are 

normally distributed. 

 

4. Methods and Results 

Empirical findings were obtained using the following models on the general functional 

pattern given in equation (1): 

 

𝑌𝑡 = 𝑓(𝑈𝑡) (2) 

𝑌𝑡 = 𝑓(𝐻𝑡) (3) 

𝑌𝑡 = 𝑓(𝐸𝑡, 𝐼𝑁𝐹𝑡, 𝐹𝐷𝐼𝑡) (4) 

𝑌𝑡 = 𝑓(𝑇𝑆𝑡, 𝑇𝐼𝑡) (5) 

𝑌𝑡 = 𝑓(𝐼𝑡) (6) 

𝑌𝑡 = 𝑓(𝐶𝑡) (7) 

𝑌𝑡 = 𝑓(𝑃𝑡, 𝑋𝑡) (8) 

 

 
An appendix provides theoretical information on how these functional patterns are 

resolved. Figure 10 shows the results obtained for the functional patterns (2)-(8). 
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Figure 10: Results of (2)-(8) Econometric Model Analysis  
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According to the results given in Figure 10, it is possible to list the net findings reached as 

follows:  

 
 

1. 1. While a 1% increase in the urbanization rate increases economic growth by 0.62% 

on average, a 1% decrease in urbanization decreases economic growth by 0.24% on 

average. 

2. 2. If the share of higher education in the total increases by 1%, economic growth 

increases by 0.04% on average, while a 1% decrease does not affect economic 

growth.1. 

3. A 1% increase in the exchange rate increases economic growth by an average of 

2.45%, while a 1% decrease reduces economic growth by an average of 3.8%. 

4. While a 1% increase in the inflation rate reduces economic growth by 1.5% on 

average, a 1% decrease increases economic growth by 1.79% on average. 

5. While a 1% increase in foreign direct investment increases economic growth by an 

average of 8.8%, a 1% decrease reduces it by an average of 6.3%. 

6. While a 1% increase in corporate income tax increases economic growth by 

0.011% on average, a 1% decrease increases economic growth by 0.0025% on 

average. 

7. While a 1% increase in taxes on individuals reduces economic growth by 0.008% on 

average, a 1% decrease increases economic growth by 0.03% on average. 

8. A 1% increase in the index of democracy increases economic growth by an average 

of 1.19%. 2 

9. A 1 % increase in the index of the institutional constraint reduces economic growth 

by 1.72 %. 3 

10. A 1 % increase in household income to savings ratio increases economic growth by 

an average of 0.04 %, while a 1 % decrease reduces it by an average of 0.01 %. 

11. A 1% increase in the confidence index increases economic growth by an average of 

2.46%, while a 1% decrease decreases it by an average of 0.79%. 

 

1 N.A. means statistically equal to 0. 

2 Relationship Symmetrical 

3 Relationship Symmetrical
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It is worth highlighting this in particular. When the data on the socio-economic, socio-

cultural, technological, and financial structure of Turkey for the years 2004-2020 are 

analyzed from the point of view of negative and positive shocks, the most influential 

variables on the Turkish economy are determined as; foreign direct investment, the 

level of urbanization, consumers' assessment of the current economic situation, in 

other words, the exchange rate and inflation, which can be considered as stability in 

the confidence index and macro variables. 

 

 
5. Discussion 

Unsurprisingly, the above variables have the greatest influence in countries with export-

led growth models. Although FDI flows are related to interest rates, the biggest obstacle 

to providing these investment flows is the high-risk environment in the country's 

economy. A risk environment that is not institutionally controlled on a legal basis reduces 

foreign investment and negatively impacts economic growth. It seems that the best 

arrangement for Turkey to reduce the risk situation and increase foreign direct investment 

is to strengthen the functioning of the institutional structure in the supervisory mechanism 

and create a regulated environment. 

In Turkey, the exchange rate, and therefore inflation, is another variable with the greatest 

impact on individuals' income. Stability and confidence in the financial situation of the 

individual with a strong monetary policy and deregulations in inflation to follow, Turkey 

has a very strong impact on the economy. The stability achieved in these variables will 

not only improve the individual's income and personal financial conditions but will also 

create room for policies aimed at carefully protecting and expanding the developing 

sectors that are considered as the country's baby industries. Baby industries represent 

disadvantaged sectors in open economies. With increasing globalization, sectors can 

easily find themselves in a disadvantageous position in international competition in a 

trade structure intertwined with international markets. This, in turn, has a retarding effect 

on economic growth in countries' domestic markets. In other words, in countries with an 

export-led growth model, the low ratio of imports to exports causes the cost of imported 

raw materials and intermediates to rise in line with the exchange rate, putting infant 

industries in a disadvantageous position without a comparative advantage. Strong 

monetary policy measures to control exchange rate volatility will protect infant industries, 

and protecting these industries will help reduce the country's dependence on imported 
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inputs. 

Another important variable affecting the Turkish economy is urbanization. The increase 

in the rate of urbanization significantly increases economic growth. The growth of cities 

represents the demographic transition from rural to urban areas and signifies the transition 

from an agricultural economy to mass industry, technology, and services. Cities provide 

a more favorable environment for solving social and environmental problems than rural 

areas. The data from the surveys conducted in this context show that the measures that 

need to be taken within the framework of urbanization policies in all regions of Turkey 

not only promote economic growth through job creation but also accelerate development 

by facilitating social equality and access to health opportunities. 

The most important measures that need to be taken in the Turkish economy should be 

focused on improving the institutional structure. Improving the institutional structure will 

help control mechanisms function better, promote democratization, and create a more 

equitable structure in income redistribution. 

 

6. Conclusion 

Macro variables are usually used when studying the economic structures of countries. 

However, macro indicators are not sufficient to analyze the economic structure of a 

country in its entirety. This is because the demographic structure of a country, the level 

of education, the involvement of individuals in the decision-making process, the 

institutional structure, and the propensity to consume are among the most important 

factors that determine the economic impact of macro variables. In this context, both the 

interactions of these variables and their effects on the economy provide healthier 

information about the functioning of the economic structure. For example, long-term 

surveys can easily identify the impacts of education, taxes, and savings on the Turkish 

economy. 

The finding that the democracy variable is one of the most influential variables for the 

Turkish economy is consistent with the political economy literature. On average, a 1% 

change in democracy affects the economy by 1.19% for 2020 in Turkey. The calculated 

per capita income is $8,5994.4. In other words, a 1% increase in democracy would 

increase per capita income to an average of $10,232. Considering that democracy is 

the involvement of individuals in decision-making mechanisms, it is clear that the 

increase in democratization and the influence of the middle electorate in determining 
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economic policy is a very important phenomenon for Turkey. 

Studies show that democracy acts as a control mechanism for corruption and increases 

foreign direct investment by creating a safer economic environment. While the corruption 

rate is relatively lower in countries classified as democratic, it is higher in countries 

classified as autocratic. The autocratic structure, which can provide room for the 

concentration of capital on a particular hand, leads to the exclusion of foreign direct 

investment and negatively impact economic growth. 

Another interesting point in the empirical results is that the economic effect of the share 

of higher education in the total is 0.04%. A 1% increase in higher education increases 

economic growth by 0.04% on average. The fact that this result is so low indicates that 

the structure of the skilled labor force in Turkey has changed. The concept of skilled labor 

means a labor force that has received the necessary training for a certain occupational 

group. This result also shows that despite the increase in the number of people with 

completed higher education, these workers cannot integrate into the country's economy 

as they displace both the insufficient employment opportunities and the human capital 

with higher education in the country. 

Moreover, the fact that the effect of the higher education rate is so small can indicate that 

many sectors in Turkey have changed from labor-intensive to predominantly capital-

intensive sectors. When a sector uses more capital than labor, it is called capital-intensive, 

and when it is labor-intensive, it is called labor-intensive. As technology develops, the 

intensities in sectors that depend on this factor may change over time. While a sector is 

labor intensive, technological development in the machinery and equipment used to 

produce the product in that sector may cause that sector to become a capital-intensive 

sector. 

 

 

 
 

4 Obtained from the Turkish Statistical Institute. 
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Increasing technological developments and more intensive use of the factor capital lead 

to the use of capital instead of labor. This situation is explained as the impact of 

automation on labor. Acemoğlu and Restrepo (2021) argue that automation affects the 

labor force and demographic structure and link the impact of automation to the increase 

in labor force participation of education and women, as well as the shortage of labor 

suitable for production (Acemoğlu & Restrepo, 2021, p. 43). The shift of educated labor 

to the service and technology sectors leads to labor shortages in manufacturing, so 

automation has a negative impact on the labor force and, thus, on economic growth. 

Another reason why the impact of higher education on economic growth is small is that 

individuals cannot add value if they cannot work in the field in which they received their 

education due to limited employment opportunities. The individual who has to work 

outside the field for which he is qualified cannot transfer economic wealth to the social 

level by earning a lower income than he should have. 

Not surprisingly, FDI, inflation, the exchange rate, and the confidence index are the most 

effective variables among the results obtained. The exchange rate and inflation decrease 

individuals' income and cause changes in the propensity to spend and save. This situation 

is also consistent with the result that the confidence index is one of the most influential 

variables for the Turkish economy. 

The effect of a 1% increase in the urbanization rate, which is one of the variables that 

stands out for its impact on the Turkish economy, is 0.62% on average. This shows, on 

the one hand, how effective the demographic structure of Turkey is on the economy, and 

the other hand, it means the promotion of economic growth through the creation of new 

employment opportunities as an expression of the transition from a rural economy to a 

mass industrial economy. 

The analyses revealed that taxes and savings are other variables that have a relatively 

small impact on economic growth. However, the impact of taxes varies institutionally and 

individually. While increases and decreases in corporate taxes have an increasing effect 

on economic growth, decreases in individual taxes have an increasing effect on economic 

growth. Since taxes collected from businesses are recorded as income in the national 

accounts, both the reduction and increase in these tax rates have an increasing effect on 

national income. However, since income collected from individuals directly reduces 

individual income, it damages the economy. At this point, it would not be wrong to say 

that the income received by the institutions does not return to the institutions. 
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As a result, all the data show that the most influential variables on the Turkish economy 

are foreign direct investment, exchange rate, inflation, democracy, urbanization, and 

confidence index, and the least impact is the rate of participation in production after a 

college education, in other words, the economy, taxes, and savings. 



28  

Appendix: Table of Unit Root and Stationarity Test Results 

For models using time series data, a spurious relationship is observed using the EKK estimator 

if they are stationary in first order (I(1)). Several cointegration models are used to examine the 

presence of a long-run relationship between series. The ARDL, Autoregressive Distributed Lag 

method developed by Pesaran and Shin (1998) and Pesaran, Shin, and Smith (2001) allows the 

combination of stationary in level (I(0)) and stationary at first difference (I(1)) series in the 

model. Thus, the series can be used together. Moreover, both long-term and short-term results 

can be obtained. The condition that the series are non-stationary (I(2)) when differentiated twice 

must also be satisfied. The results of the unit root and stationarity tests are shown in the 

Appendix Table below. 

 

 
 

 ADF  PP  KPSS  

 Constant Constant+Tr
end 

Cons
tant 

Constant+Tr
end 

Const
ant 

Constant+Tr
end 

𝑌𝑡 I(1) I(1) I(1) I(1) I(1) I(1) 

𝑈𝑡 I(1) I(1) I(1) I(1) I(1) I(1) 

𝐻𝑡 I(0) I(0) I(1) I(0) I(1) I(0) 

𝐸𝑡 I(1) I(1) I(1) I(1) I(1) I(1) 

𝐼𝑁𝐹𝑡 I(1) I(1) I(1) I(1) I(1) I(1) 

𝐹𝐷𝐼𝑡 I(1) I(1) I(1) I(1) I(1) I(1) 

𝑇𝑆𝑡 I(1) I(0) I(1) I(0) I(1) I(1) 

𝑇𝐼𝑡 I(1) I(0) I(0) I(1) I(0) I(1) 

𝐼𝑡 I(1) I(1) I(1) I(1) I(1) I(1) 

𝑃𝑡 I(1) I(1) I(1) I(1) I(0) I(1) 

𝑋𝑡 I(1) I(1) I(1) I(1) I(1) I(0) 

𝐶𝑡 I(1) I(0) I(1) I(0) I(1) I(1) 

Table 3: (Appendix Table) Stationarity Degrees of Series  

 

 
Note: I(1) and I(0) denote first-order and level stationarity, respectively. ADF: Augmented-

Dickey Fuller Test, PP: Phillips-Perron Test, KPSS: Kwiatkowski, Phillips, Schmidt, and Shin 

(KPSS) Test. 
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1. Research Method and Sample

The field data collection study in the quantitative research was conducted between February 2, 

2022, and March 18, 2022, in 26 provinces to achieve the highest possible representativeness 

in Turkey and obtain the most accurate data. On the other hand, the quantitative research was 

conducted in 3 different areas using the "face-to-face survey (f2f)" method as the data collection 

technique of this research. The field survey is designed  as the methods of f2f CAPI, f2f CATI, 

and f2f PAPI to be intertwined. 

Within the scope of the research, 1,447 people, aged 18 years and above, from Turkey were 

interviewed. This study, in which sample-based estimation approach was used, quota simple 

random sampling method was preferred. This method used age, gender, education, employment 

status, and occupational distribution as control variables. For the validity and reliability of the 

results, the necessary tests were performed, testing the results with confidence levels of 0.95 

and 0.99. A post-sampling extension approach was used to apply the validity of the results to 

each target group. The sociodemographic and socioeconomic characteristics of these 

respondents are shown in graphs 1, 2, 3, 4, 5, and 6. 

Graph 1: Distribution of Gender and Marital Status 

Graph 1 displays the gender and marital status of the participants in the quantitative analysis. 

Accordingly, while the gender of the participants in the quantitative study was equally distributed, 

53% were classified as married and 47% as single.
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Graph 2: Distribution of Age and Education Level  

 

Graph 2 shows the age ranges and education levels of the individuals participating in the 

analysis. In this context, Graph 2 indicates that a large proportion of the participants are between 

the ages of 35-44, and the average age of the individuals participating in the analysis is 43. 

Furthermore, 50% of the total participants are primary and secondary school graduates, and 

15% have a university or higher education level. The rate of participants who have not received 

any level of education is 14%. 
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Graph 3: Rate of Having Children 
 

 

 

 

 

 

 

 

 
Based on the total number of participants in the analysis, Graph 3 shows the rate of child 

ownership. In this context, 59% of the participants have children, while 41% do not. The 

average number of children of individuals who have children is 3. Furthermore, while the 

number of people living in the household of the total participants is four on average, the number 

of people who bring income to the household is observed as two people on average. 



34  

 
 

Graph 4: Ratio of Working in An Extra Business for Income Purposes  

 

Graph 4 shows the proportion of respondents who do additional work for income. While 7.4% 

of the total participants have an additional job for income purposes, 92.6% of them do not work 

in an additional job for income purposes. 
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Graph 5: Distribution of Residence by Geographical Region  

 

Graph 5 shows the geographical distribution of total participants based on the quantitative 

analysis results in Turkey. In this context, the majority of the participants reside in Istanbul. 

After Istanbul, the densities of the participants according to the regions of residence are 

respectively observed as Western Anatolia, Aegean, Mediterranean, and Southeastern 

Anatolia,. 
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Graph 6: Distribution of Residential Types 

Graph 6 provides information about the settlement type of the individuals participating in the 

analysis. In this context, while a high proportion of the participants reside in metropolitan cities, 

the lowest rate in the type of settlement is observed as rural-village-town with 10%. 

2. Analysis of Perception, Attitude, and Behavior Regarding the Concept of Ethics

Graph 7: Witnessing Unethical Behavior (General) 
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Graph 7 represents the answers to the question 'Have you witnessed unethical behavior?' asked 

in the field. Accordingly, for Turkey, 38.5% of individuals stated that they did not witness 

unethical behavior, 29.7% stated that they did, and 11.9% stated that unethical behavior had 

personally happened to them. 

 

 
 

 

Graph 8: Witnessing Unethical Behavior by Education Level  

 

Graph 8 shows the state of witnessing unethical behavior according to the education level of 

the participants. The rate of one-to-one exposure to unethical behavior is highest among the 

participants with a university or higher education level. 38.4% of the university and higher 

education participants state that they have witnessed unethical behavior. In terms of witnessing 

unethical behavior, this rate has the highest percentage regarding education levels. While 51.7% 

of the participants with secondary school education state that they have never experienced or 

witnessed unethical behavior, this situation moves in the opposite direction with the increase in 

education level. 

 

 
 

 

Graph 9: Witnessing Unethical Behavior by Age  

 

 

Graph 9 represents the rates of witnessing unethical behavior by age groups. The rate of those 

who state that they have experienced unethical behavior in all age groups is approximately 

between 10% and 17%. Participants in the 55-64 age range have the highest rate of witnessing 
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unethical behavior among age groups, with 40.5%. 52.4% of the participants in the 25-29 age 

group and 45.9% in the 18-24 age group state that they have not witnessed/experienced 

unethical behavior. Therefore, almost one out of two participants with a small age range state 

that they have not experienced or witnessed unethical behavior. As the age range increases, the 

rate decreases and increases again at 64 and above. 

 

 
 

 

Graph 10: Witnessing Unethical Behavior by Gender  

 

Graph 10 describes the gender distribution of witnessing unethical behavior. The area shown in 

pink represents individuals who have experienced unethical behavior, and the gray area 

represents individuals who have witnessed it. The green and yellow areas represent individuals 

who have heard unethical behavior and have never encountered it, respectively. As a result, 

while it is observed that the rate of witnessing  unethical behavior in person is higher than that 

of women, it is also observed that the rate of men is higher in individuals who have never 

encountered unethical behavior. 

 

 
 

 

Graph 11: The Source of Witnessed Unethical Behavior  
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Graph 11 describes the source of witnessing unethical behavior. While the pink color indicates 

that this unethical behavior is encountered in an intimate environment, the gray area is 

encountered in relatives and family, the purple area is encountered in business relations, and 

the yellow area shows that it is encountered in social media. The rate of witnessing or hearing 

about unethical behavior in close circles is quite high compared to other information sources. 

The rate of those who state that the source of witnessing unethical behavior is the immediate 

environment is 63.9%, which is quite high compared to other sources. This rate is followed by 

business relations, social media, and relatives-family categories. The rate of those who stated 

that they heard about unethical behavior from their close circle is 55.6%, followed by social 

media, business relations, and relatives-family categories, respectively. The highest source of 

those who stated that they experienced unethical behavior was the close environment with 34.8. 

It is observed that business relations and social media constitute the second important source of 

hearing and witnessing. 

 

 

 

Graph 12: Witnessing Unethical Behavior by Workplace Scale  

 

Graph 12 represents the rate of witnessing unethical behavior in the workplace size. The blue 

area suggests individuals who have experienced unethical behavior, the orange area witnesses, 

and the gray area describes those who hear. The yellow area represents those who have never 

encountered it. Almost one out of every two people in large enterprises witness unethical 

behavior. This rate is 21.66% in medium-sized enterprises, which is quite low compared to 

large enterprises. In micro and small enterprises, witnessing unethical behavior is almost the 

same, approximately 34%. Those who stated that they have never experienced or witnessed 

unethical behavior in the micro and small enterprise have similar rates. It is seen that the 
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workplace scale with the highest number of participants who experience unethical behavior is 

large enterprises. 

 

 
 

 

Graph 13: Witnessing Unethical Behavior by Type of Residence  

 

Graph 13 shows the distribution of witnessing unethical behavior by types of residence. The 

blue area represents the metropolitan areas, the orange area represents the cities, and the gray 

area represents the villages and towns. Experiencing unethical behavior one-on-one is 5.89% 

in rural areas and has a very low rate. 70% of the participants residing in rural village and town 

states that they have not witnessed unethical behavior. 32.82 participants living in the 

metropolis state that they have witnessed unethical behavior. 39.35% of the participants living 

in the city have never experienced/witnessed unethical behavior. 
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Graph 14: The Closest (Supporting) Concepts Attributed to the Concept of 

Ethics  

 

 
Graph 14 shows the answers to the questions given by the individuals participating in the 

analysis: "What are the synonyms that can be used instead of ethics?" While the spontaneous 

(unassisted) part shows the results obtained when the participants are asked to say the answers 

that come to their minds first without being read the choices , the spontaneous and assisted part 

expresses the total answers obtained by adding the spontaneous answers to the answers given 

to the participants after reading the choices. According to the participants, the first concepts that 

come to mind and overlap with the word ethics are being moral and honesty. However, when a 

helpful reminder of the concept of ethics is given to the participants, "integrity" comes to the 

fore quite noticeably. 

 

 
 

 

Graph 15: Most Attributable to Ethics Concept by Education Level 

 

Graph 15 shows the distribution of words that can replace the concept of ethics by education 

level. The pink area represents the concept of morality, the orange area represents 

righteousness, the purple area represents the concept of fairness/justice, and the yellow area 

represents honesty. The gray area represents the concept of not dishonoring others. Being moral 
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seems to be the closest meaning attributed to the concept of ethics, although it differs slightly 

according to the level of education. For uneducated individuals, the concept of ethics is mostly 

identified with integrity, with 26.5%. As the level of education increases, the rate of those who 

find the concept of ethics close to the concepts of morality and integrity increases significantly 

as the level of education goes from secondary school to university and higher, and the rate of 

responses to the concept of not to be unfair decreases. 

Graph 16: The Closest Concepts Attributed to the Concept of Ethics by Age Range 

Graph 16 shows the distribution of supportive statements that can replace the concept of ethics 

by age group. The pink area represents the concept of morality, the orange area represents 

integrity, the purple area represents the concept of fairness/justice, and the yellow area 

represents honesty. The gray area represents the concept of not to be unfair to others. Regarding 

ethics, honesty stands out significantly for the 65 and over age group compared to other 

concepts. For the 45-54 age group, it is seen as the concept of being moral in a dominant way. 

While fairness and justice seem to be the other prominent secondary and tertiary concepts for 

all age groups, the concept of not being unfair to others remains at a very low level in the 30-

34 and 35-44 age range. 
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Graph 17: The Closest (Supporting) Concepts 

Attributed to the Concept of Ethics by Gender  

 
Graph 17 shows the distribution of concepts supporting the concept of ethics by gender. The 

pink area represents the concept of morality, the orange area represents integrity, the purple 

area represents the concept of fairness/justice, and the yellow area represents honesty. The gray 

area represents the concept of not being fair to others. The closest concepts women attribute to 

ethics are honesty, morality, and justice, which do not differ from the general ones. 

 

 
 

 

Graph 18: Agreeing to Statements Specified-1 

 

 
Graph 18 represents the agreement rate with the statements about the concept of ethics 

addressed to the participants in the quantitative analysis. Participants were asked to rate the 

stated statements on a scale of 1-10, and individuals whom 100% agreed with the statements 

evaluated on a scale of 10, and individuals who did not agree at all were evaluated on a scale of 

1. The pink area is 8, 9, 10, the gray area is 4, 5, 6, 7, and the green area is 1, 2, and 3, indicating 

the percentage of individuals who agreed. It is seen that 40% - 50% agree moderately with all 

statements except taking/bribes and not valuing money. 
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Average 

To fulfill responsibilities 5.9 

To act in the interests of family and close circle 5.73 

To comply with the rules of the workplace, the company 5.72 

To obey the law/laws 5.67 

To protect the interests of our country-state 5.64 

To abide by the rules 5.59 

Being moral 5.56 

To behave under customs and traditions 5.49 

To comply with the ethical rules of the shop/company/institution 5.44 

To care for the interests of the workplace, the company 5.44 

Living up to our beliefs 5.43 

To abide by the rules of society 5.4 

Honesty 5.35 

Staying away from lying 5.3 

Integrity 5.29 

Fairness 5.28 

Not to be unfair 5.23 

To avoid slander, gossip 5.17 

Ability to understand others (empathy) 5.1 

Fairness/Justice 5.07 

Not being selfish/ not self-interested 4.78 

Not valuing money 4.51 

To bribe 3.99 

To take a bribe 3.98 

Table 4: Average of Participation in Specified Statements 

Table 4 represents the average of the participation rates indicated in Graph 18. The mean value 

of concepts of 'not to be unfair' and 'integrity' in men is significantly higher than in women. 

Men are less likely to encounter slander and gossip than women. 

● Not to be unfair

● Fairness

● Integrity

● To care for the interests of the workplace, the company

● To fulfill responsibilities

● To protect the interests of our country-state

● To bribe

● To comply with the ethical rules of the shop/company/institution is less common among

women than men.
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Primarily those between 18-29 state that they have never encountered the concept of JUSTICE 

compared to the 55+ age group. 

In the research findings, 'staying away from lying' does not seem possible for those under 45. 

Individuals in the 34-44 age group state that they have never encountered the issue of 'caring 

for the interests of the company' more than other age groups. 

It is seen that primary school graduates act more sensitively to 'comply with the ethical rules of 

the company' than university graduates. 

People living in the Eastern Black Sea Region state that they encounter the concept of 'bribe' 

more often than those living in other parts of our country. 

The young population under the age of 45 considers 'not abiding by the rules' more intensely. 

People living in Istanbul state that they encounter the concept of 'taking a bribe' less than those 

living outside of Istanbul. (B3B) 
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Personal Concepts % 

 T3B B3B 

1- When my family's interests are at stake, I can do anything for them. 57.6 10.2 

2- If people's unethical behavior does not harm me, it is none of my business. 27.4 27.4 

3- I can make my house, car, or property over to my wife without any worries. 54.1 16.8 

4- I can easily make my house, car, or property over to my mother, father, or 
brother. 39.7 13.5 

5- I am honest with everyone. 60.6 6.5 

6- I cherish my traditions and customs. 54.8 11.6 

7- When I see a woman being abused, I  intervene immediately. 63.1 7.2 

8- When I see a child being abused, I intervene immediately. 71.7 5.8 

9- When I see violence against stray animals, I intervene immediately. 70.1 6.7 

10- When I witness that someone I do not know has been wronged, I testify in 
favor of the victim in court. 41.2 13 

11- I do not remain silent in the face of injustice; I seek my right to the end. 52.2 7.1 

12- I believe our justice system will make the right decision in the face of 
injustice. 39.7 21.2 

13- If I'm a victim, I don't deal with any institution; I go my own way and try not 
to repeat the same mistakes. 29.5 17.9 

14- I am more competitive now because of the difficulty of economic conditions 
and the necessity of meeting the basic needs of the struggle for survival. 35.4 8 

15- Due to the economic conditions, I am no longer as compassionate and well-
intentioned as I used to be. 20.5 22.6 

16- I may have unethical behaviors in my social media accounts. 12.5 60.4 

17- After the Covid-19 outbreak, I started to use the internet more frequently.  39.4 20.4 
 

 

Table 5: Rate of Agreeing with the Statements Specified-2 

 

Table 5 represents the percentages of T3B highest, and B3B lowest agreement scales with the 

statement in Graph 18. 
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Concepts with Corporate Content-Before Employees % 

T3B B3B 

18- I believe that bribery is required when making transactions in government offices. 13.5 45.4 

19- When I have an important job such as tax, zoning, or licensing, I can solve my
business quickly. 17.5 30.1 

20- Bribery is not common. 19.2 33.6 

21- Bribery gives countries credibility. 11.7 56.7 

22- I think there is discrimination in appointments. 53.3 15.7 

23- I think the ranks of those with good relations, not those who deserve it, have risen. 51.7 15.4 

24- Countries must act in the interest of their people, even if they abuse other people's
rights. He should think of his people first. 37.8 13.4 

25- Bribery is common in our country. 34.9 22.2 

26- There is bribery in my family. 8.3 70.9 

27- There is bribery among my friends. 13.4 58.7 

28- Bribery gives people dignity. 9.1 54.4 

29- We must open our doors to refugees. 18.9 41.9 

30- I do not find it ethical to oppose the arrival of immigrants who are victims of war. 24.1 19.1 

31- The party I will vote for may adopt policies that restrict the rights and freedoms of
others to come to power. 9.3 44.1 

32- My workplace always treats its customers ethically. 35.6 14.5 

33- My workplace always treats its employees ethically. 38.9 11.1 

34- In my workplace, the financial interests of the workplace are placed above all else. 33.4 18 

35- The services/products I provide are ethical services/products. 39.1 11 

36- Bribery is commonplace in my workplace. 11.9 57.1 

37- Bribery at my workplace provides our company with significant money. 12.5 61.7 

38- Bribery gives companies credibility. 13 53.4 

39- Unethical practices are common in the internet accounts of institutions. 19.7 42.5 

40- Bribery is more common in the private sector than in the state. 19.1 30.1 

41- Bribery is a more serious problem in the world than in our country. 27.5 24.6 

Table 6: Rate of Agreeing with the Statements Specified-3 
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Table 6 represents the ratio of employees participating in the analysis to the concepts with 

corporate content. The T3B scale conveys the highest percentage of agreement, while the B3B 

scale conveys the lowest percentage of agreement. 

Graph 19: Perception of the Root Causes of Ethical Problems 
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Graph 19 shows the answers to the question "What are the effective factors in the formation of 

ethical problems" directed to the individuals participating in the analysis. The pink area 

represents money related factors, the gray area represents education related problems, the green 

area represents the increase in lying, and the yellow area represents the perception of the law. 

The purple area represents the problems in family structure. According to Graph 19, the main 

reason for ethical problems is that money is the only target. The perception of other causes of 

ethical problems is followed by inadequate education, widespread lying, insufficient adoption 

of the rule of law, and deterioration of families. 

Graph 20: Perception of the Main Causes of Ethical Problems by Education Level 

Graph 20 shows the distribution of the causes of ethical problems stated in the previous graph 

by education level. The pink area represents money related factors, the gray area represents 

education related problems, the green area represents the increase in lying, and the yellow area 

represents the perception of the law. The purple area represents the problems in family structure. 

As the education level of the participants progresses from secondary school to university and 

above, it is observed that there is a significant increase in lack of education as the cause of 

ethical problems. Therefore, the participants with the highest level of education associate their 

ethical problems with a lack of education. About 35% of the participants with primary school 

education see money as the only target as the main reason for their ethical problems. 



50 

Graph 21: Perception of the Main Causes of Ethical Problems by Age 

Graph 21 shows the distribution of the causes of ethical problems by age range. The pink area 

represents money relatedfactors, the gray area represents education related problems, the green 

area represents the increase in lying, and the yellow area represents the perception of the law. 

The purple area represents the problems in family structure. According to the graph, individuals 

between the ages of 45-54 and 55-64 think that the sole target of money is the most influential 

factor in ethical problems. In contrast, individuals at a young age think that the most important 

factor in the formation of ethical problems is the understanding that the rule of law is not 

adopted sufficiently. 

Graph 22: Perception of the Main Causes of Ethical Problems by Gender 

Graph 22 shows the distribution of the causes of ethical problems by gender. The pink area 

represents money related factors, the gray area represents education related problems, the green 

area represents the increase in lying, and the yellow area represents the perception of the law. 

The purple area represents the problems in family structure. Women's responses to the 

perception of the root causes of ethical problems are quite close to the general average. In this 

context, it is seen that the perception of the main causes of ethical problems does not differ 

according to gender. 
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Graph 23: Three Basic Characteristics Sought in Individuals  

Graph 23 represents the answers to the question "What are the three basic characteristics that 

you are looking for in the person you are with" directed to the individuals participating in the 

analysis. 35.8% of the participants stated that honesty is one of the three basic qualities sought 

in individuals. The characteristics of fairness and integrity follow this, and respect for the other 

person. 

Graph 24: Three Basic Characteristics Sought in Individuals by Education Level 

Graph 24 indicates the ratio of the answers to the three basic characteristics that the participants 

look for in another individual, according to the level of education. In this context, according to 

the participants with university or higher, high school, and primary school education, honesty 

is one of the three basic characteristics sought in individuals. Except for the secondary school 

level, approximately one out of every five people answered this statement as responsibility. 
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Graph 25: Three Basic Characteristics Sought in Individuals by Age Range  

Graph 25 indicates the ratios of the answers to the three basic characteristics the participants 

look for in another individual, according to the age range.  The 45-54 age group attaches great 

importance to the concepts of integrity and honesty in people compared to those younger than 

them. While integrity has a very low rate in the 30-34 age group, responsibility has the highest 

rate. 

Graph 26: Three Basic Characteristics Sought in Individuals by Gender 

Graph 26 shows the distribution of three basic characteristics sought in individuals by gender. 

Responsibility and respect for the other person appear as more sought-after features in female 

participants than in males. In male participants, honesty, integrity, and transparency seem to be 

the desired features that outweigh the females. 

While the concept of honesty is generally one of the three basic characteristics that the 

participants look for in the people they meet, 

➢ The features of 'integrity and respect for the other person' come to the fore in those aged 65

and over. Priorities also vary according to education level:

➢ The concepts of 'transparency, sense of responsibility, and integrity come to the fore in the

uneducated category.

➢ The characteristics of 'respecting the other and being fair' are important for those in

secondary school level.
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Graph 27: Three Basic Characteristics Sought in Institutions by Education 

Level  

Graph 27 represents the distribution of the answers to the question "What are the three main 

characteristics you look for in the institutions?" according to the level of education. It is seen 

that the answer to transparency is given in common within the scope of the features expected 

from institutions at all education levels. 41.1% of the participants with a university or higher 

education level see honesty as one of the basic features sought in institutions. 

Graph 28: Three Basic Characteristics Sought in Institutions by Age Range 

Graph 28 represents the distribution of basic characteristics individuals want to see in 

institutions by age range. As in Graph 27, almost all the participants stated that they wanted to 

see the transparency feature in the institutions they faced. In contrast, the individuals between 

the ages of 35-44 stated that they wanted to see the honesty feature at the highest rate. 



54 

Graph 29: Three Basic Characteristics Sought in Institutions by Gender 

Graph 29 represents the distribution of basic characteristics individuals want to see in 

institutions by gender. Transparency appears to be the highest response for both women and 

men. However, the basic qualifications sought in institutions do not differ much between men 

and women. 

Features Desired 

in an Individual % 

Features Required in the 

Institution % 

Honesty 35.8 Transparency 29.6 

Being fair 31.8 Honesty 29.1 

Integrity 28.8 Being fair 22.6 

Respecting the other 28.1 Integrity 21.1 

Transparency 20.5 Responsibility 20.3 

Responsibility 19.8 Accountability 20.2 

Understanding the other 13.1 Respecting the other 18.5 

predictability 12.7 Obligation to obey the law 15 

Merit 11.8 Understanding the other 13 

Accountability 10.4 Predictability 11.3 

Devotion to religion 9.5 Merit 9.8 

Not to abuse 4.6 Not to abuse 8.9 

Obligation to obey the law 4.1 Devotion to religion 6.5 

Modernity 2.6 Modernity 1.7 

Other 8.2 Other 8.5 

No/No answer 1.6 No/No answer 1.4 

Graph 30: Three Basic Characteristics Sought in Individuals and Institutions 

Graph 30 represents the percentages of basic characteristics sought in individuals and 

institutions relative to the proportions of respondents. Within the scope of this research, in 

which 1447 people participated in 26 provinces, it is seen that the basic values considered do 

not make a big difference in the order of the individual or the institution. It is possible to say 

that while 'accountability and obeying  the law' come to the forefront only in institutions, 

'respecting the other person' is more important for the individual. 
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Graph 31: Ethical Value Abandonment Rate in Relevant Situations  

 

Graph 31 shows the answers to the question "In which situations would you give up on ethical 

values?" directed to individuals. It is seen that the highest rate of abandonment of ethical values 

is for illness/treatment needs and to be free. However, 50% and 65% of the participants state 

that it will not cause them to give up on ethical values in any relevant situations. About one out 

of every five people state that they can give up ethical values to make a career, be stronger, live 

in good economic conditions, be rich, and have a good marriage. 
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3. Attitudes, Behaviors, and Trends Regarding the Economy 
 

 % % (between 1-10) 

The current situation T3B B3B Average 

According to international economic indicators, our country's 
inflation is currently acceptable. 

12 42.1 3.59 

The current account deficit in our country is at a normal level. 12.6 41.1 3.7 

The unemployment level in our country is similar to the world. 13.4 36.1 3.82 

The unemployment level in our country is decreasing. 18.9 38.9 3.87 

The investments of foreign capital in our country are 
increasing. 

20.7 27.8 4.48 

Exchange rate fluctuations in our country are dependent on 
international economic developments. 

15.8 28.9 4.39 

The price increases are similar to those seen around the world. 17.3 34.1 4.06 

External forces influence exchange rates. 37.3 28.6 5.16 

The economic growth rate of our country is at a higher rate 
than the world. 

13.7 36 3.88 

There is an increase in our country's exports. 20.2 27.7 4.52 

 

Table 7: Rate of Agreeing with Statements Regarding the Current Economic 

Situation  

 

 
Table 7 shows the participation rate of the statements regarding individuals' current economic 

situation evaluations. T3B indicates the highest level of agreement, B3B indicates the lowest 

level of agreement, and the average value indicates the average value scale between 1-10. 

Accordingly, while most participants agree on the existence of economic instability in the 

current economic situation, they think that foreign actors are involved only in exchange rates. 
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Graph 32: Rate of Agreeing with Statements Regarding the Current Economic 

Situation  

Graph 32 shows the participation rate of individuals in the statements in the table, taking into 

account the current economic situation. Examining Graph 32, it is seen that most participants 

abstain from the accuracy of the figures of macro variables announced by institutional centers. 

And, they do not agree with the statements that volatility in global markets affects economic 

variables. 

Table 8: Rate of Agreeing with Statements Regarding the Current Economic 

Situation 
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Table 8 shows the participation rate of individuals in the statements in the table, taking into 

account the current economic situation. T2B indicates the highest level of participation, B2B 

indicates the lowest level of participation, and the average value indicates the average of the 

value scale between 1-5. Accordingly, while individuals do not agree with the statement that 

global policies are effective on price increases within the country, they think that only global 

externalities are effective on natural gas prices. 

% % (between 1-5) 

The future T2B B2B Ortalama 

I think the inflation in our country will decrease until the beginning of 

2023. 
16 53.5 3.39 

I think our country's current account deficit level will decrease until the 

beginning of 2023. 
12 37.4 3.71 

I think the unemployment level in our country will decrease until the 

beginning of 2023. 
15 40.5 3.63 

I think foreign capital investments in our country will increase until the 

beginning of 2023. 
16.1 29.8 4.06 

I think that the exchange rate fluctuations in our country will decrease 

until the beginning of 2023. 
15.5 31.8 4.1 

I think the price increases in our country until the beginning of 2023 will 

decrease. 
15 42.6 3.53 

The economic policies implemented by the management have an impact 

on exchange rates. 
19.9 27 5.02 

The economic growth rate of our country will continue to increase. 16.1 31.8 4.14 

The external increase in our country's exports will continue. 17.5 28.3 4.36 

Table 9: Participation Rate in Statements of Expectations Regarding the 

Future of the Economic Situation 

Table 9 shows the rate of agreement with the statements in the relevant table in the expectations 

of the future economic situation directed to individuals. T3B indicates the highest level of 

agreement, B3B indicates the lowest level of agreement, and the average value indicates the 

average value scale between 1-10. When Table 9 is examined, it is observed that the participants 

generally do not think that the economy will improve soon. 
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Graph 33: Perception of the Existence of an Economic Crisis in Turkey by Educational 

Status 

Graph 33 shows the distribution of the answers to the question "Is there an economic crisis in 

Turkey in the current situation?" according to their education level. According to the graph, 

while individuals at almost all education levels think that the existence of an economic crisis is 

due to the government's wrong policies, the uneducated part agrees that there is no economic 

crisis in Turkey. 

 

 

 

 

 

 

Graph 34: Perception of the Existence of an Economic Crisis in Turkey by Age Range  

 

 

Graph 34 expresses the distribution of individuals' perceptions of the existence of an economic 

crisis in Turkey by age range. According to Graph 34, while almost all age groups attribute the 

economic crisis in Turkey to mismanagement policies, individuals aged 65 and over agree with 

the statement that there is no economical crisis in Turkey. 
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Graph 35: Perception of the Existence of an Economic Crisis in Turkey by 

Gender  

 
Graph 35 expresses the distribution of individuals' perceptions of the existence of an economic 

crisis in Turkey by gender. When the answers given by the participants are examined, the 

mismanagement policies, which are seen as the cause of the crisis in Turkey, do not differ 

according to gender. 

 

 

 

 

 
 

Graph 36: Perception of the Existence of an Economic Crisis in Turkey in the 

Current Situation (General) 

 

 
Graph 36 expresses the distribution of the general perception of individuals regarding the 

existence of an economic crisis in Turkey according to the total number of individuals. 

Individuals in Turkey generally think there is an economic crisis, and they say that this crisis is 

caused by the wrong economic policies of the administration. 
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4. Purchasing Attitudes, Behaviors, and Tendencies 
 

 
 

 

Graph 37: Whether There Are Any Products/Services That Have Been 

Abandoned In Recent Months Due To Economic Reasons  

(General) 

Graph 37 represents the increase/decrease in the distribution of consumer goods resulting from 

economic reasons in the short term. According to this, 55% of the participants stated that there 

are products and services that they have given up on purchasing due to economic reasons in the 

last months. 

 

 

 

 

 

 

Graph 38: Whether There Are Any Products/Services That Have Been Discontinued Due 

To Economic Reasons In Recent Months By Education Level   

 
Graph 38 expresses the distribution of the increase/decrease in consumer goods due to economic 

reasons in the short term by education level. In this context, individuals at almost every 

education level stated a decrease in their tendency to purchase products due to their economic 

status. In contrast, the uneducated group stated that there was no decrease in their current 

consumption trends by 51.3%. 
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Graph 39: Whether There Are Any Products/Services By Age Range That Have 

Been Abandoned For Economic Reasons In The Recent Months 

 

 
Graph 39 shows the distribution of the increase/decrease in consumer goods due to economic 

reasons in the short term by age range. In this context, when the graph is examined, it is seen 

that there is a decrease in consumption habits in all age groups. 

 

 

 

 

 

 

 

Graph 40: Whether There Are Any Products/Services That Have Been 

Discontinued Due To Economic Reasons In Recent Months By Gender   

 

 
Graph 40 shows the distribution of the increase/decrease in consumer goods due to economic 

reasons in the short term by gender. Graph 40 shows a decrease in the products and services 

purchased by the participants, and the decrease does not differ between genders. 



63 

2-
DECREA-

SED 

3-REMAINED 
THE 

SAME

4-
INCREASED

54.9 21 19 5.1 

49.2 23.7 21.6 5.5 

2S.9 24.8 41.1 8.2 

30.7 36.1 26.6 6.7 

32.1 40.4 21.8 5.6 

23.9 49.4 20.4 6.3 

27.1 48.5 18.9 5.4 

19.1 35.5 35.3 10.1 

20.3 38.4 31.4 9.9 

30.4 46 17.8 5.8 

48.1 28.7 17 6.2 

43.5 24.2 24.2 8.1 

28.5 32.9 27.9 10.7 

34.2 37.2 20.9 7.7 

24.5 42.2 21.8 11.4 

28.6 43.5 20.8 7.1 

22.5 33.3 25.7 18.5 

29.2 31.6 24.2 15.1 

30.5 38.2 23.3 8 

29.8 44.7 17.5 8.1 

Table 10: Change in Purchase Amounts in the Last Year 

Table 10 represents the distribution of fluctuations in the amount of change experienced by 

individuals in consumer goods and economic items in the last year. 

Within the scope of this research, in which 1447 people participated in 26 provinces, among the 

items that individuals gave up on purchasing in the last year are; 

➢ Private television platforms,

➢ Interactive channels,

➢ Alcohol and Cigarettes.

1-I STOPPED
BUYING
/USING

Private television portals (such as Digiturk, TV Plus)
Interactive channels such as Netflix, Blu Tv

Internet
Technological product (such as computer, telephone)

White goods expenses
Clothing expenses

Other textile expenditures
Food expenditures

Other kitchen expenses
Eating out

Alcohol
Cigarette

Education expenses
Cultural entertainment expenses such as cinema

Amounts saved

Personal care products such as perfume, make-up

Household expenses/Rent, repairs
Car expenses/repair-insurance

Investment spending on business
Travel expenses 
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Graph 41: Change in Purchase Amounts in the Last Year (Private TV Portals) 

 

 
Graph 41 represents the distribution of the change in purchase amounts in the last year by 

workplace scale, level of employment, place of residence, and political view. While N 

represents the number of observations, the values in the table represent the number of people 

working in 1-9, 10-49, 50-249, 250, and more institutions and percentages. When Graph 41 is 

examined, the use of private television portals has been abandoned at an average rate of 50% in 

all political views, workplace scales, and living spaces. This rate was realized as 70% for 

individuals working in the field of worker-assistant service fields. 
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Graph 42: Change in Purchase Amounts in the Last Year 

(Interactive TV Channel) 

Graph 42 represents the distribution of the change in the purchase rates of interactive channels 

in the last year by workplace scale, level of employment, place of residence, and political view. 

While N represents the number of observations, the values in the table represent the number of 

people working in 1-9, 10-49, 50-249, 250, and more institutions and percentages. According 

to the graph, participants from all levels stated that they gave up on purchasing  the interactive 

channels they used at an average rate of 50%. 
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Graph 43: Change in Purchase Amounts in the Last Year (Internet Service) 

 

Graph 43 represents the distribution of change rates in the amount of internet service purchases 

in the last year by workplace scale, level of employment, place of residence, and political view. 

While N represents the number of observations, the values in the table represent the number of 

people working in 1-9, 10-49, 50-249, 250, and more institutions and percentages. In this 

context, all participants stated that there was no change in their demand for internet services. 
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Graph 44: Change in Purchase Amounts in the Last Year (Technological Products) 

Graph 44 shows the distribution of the rate of change in the purchase of technological products 

in the last year by workplace scale, level of employment, place of residence, and political view. 

When the graph is examined, it is seen that the majority of those who say that the expenditures 

on technological products have decreased. 

Graph 45: Change in Purchase Amounts in the Last Year (White Goods) 
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Graph 45 shows the distribution of the rate of change in the purchase amount of white goods in 

the last year by workplace scale, level of employment, place of residence, and political view. 

Except for those working in medium and large-scale enterprises, as senior managers, residing 

in rural villages, and adopting Kemalist, Kurdish, and Turkish nationalist views, most 

respondents say that white goods expenditures have decreased in the last year. 

 

 

 

 

 

 

Graph 46: Change in Purchase Amounts in the Last Year (Clothing) 

 
Graph 46 shows the distribution of the change in the purchase amount of clothing products in 

the last year by workplace scale, level of employment, place of residence, and political view. 

When the graph is examined, it is seen that the majority of those say that the expenditures on 

clothing products have decreased. However, most of those who serve as senior executives and 

adopt the Kurdish Nationalist view stated that the clothing expenditures made last year have 

remained the same. Most of the participants residing in rural-villages-towns said that they gave 

up spending on clothing. 

Furthermore, the change in the purchase amount of other non-clothing textile products in the 

last year was also examined according to workplace scale, level of employment, place of 

residence, and political view. As a result, it was observed that most of those said that the 

expenditures on non-clothing textile products decreased. 
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Graph 47: Change in Purchase Amounts in the Last Year (Food) 

 

 
Graph 47 shows the distribution of the rate of change in the amount of purchase of food products 

in the last year by workplace scale, level of employment, place of residence, and political view. 

Most of the participants who work in medium-sized enterprises, those who work as bosses, 

senior managers, and regular employees / civil servants, those living in metropolitan cities, and 

those who adopt secular, right-wing, left-wing, Kemalist, nationalist, socialist, and liberal 

views, indicate that their food expenditures in the last year have decreased. 
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Graph 48: Change in Purchase Amounts in the Last Year (Other Kitchen Expenditure)

Graph 48 shows the distribution of the rate of change in the purchase amount of other non-food 

kitchen products in the last year by workplace scale, level of employment, place of residence, 

and political view. Most of the participants working as senior managers and worker-assistant 

workers residing in the city, adopting religious, conservative, and right-wing views, stated that 

other kitchen expenses remained the same in the last year. In addition, most of the residents of 

rural-village-town stated that they gave up on making other kitchen expenses. However, the rate 

of change in the amount of eating outside the home in the last year has been analyzed separately 

according to the scale of the workplace, level of employment, place of residence, and political 

view, and it has been seen that the majority of those who say that the expenditures for eating 

out have decreased. In addition, those who reside in rural areas-villages-towns and those who 

adopt the view of Turkish nationalism are among the inferences made by those who say that 

they give up on eating out. 

The distribution of the rate of change in the purchase amount of alcohol products in the last year 

according to the scale of the workplace, level of employment, place of residence, and political 

view are among the additional analyzes. In this context, it is seen that the majority of those who 

say that they give up on purchasing alcohol products are in the majority. In addition to the 

amount of alcohol purchased, it was observed that most of those said that they gave up on 

purchasing tobacco products. Senior executives, socialists, liberals, and most of those adopting 

Kurdish nationalism stated that the number of cigarette purchases remained the same. 
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Graph 49: Change in Purchase Amounts in the Last Year (Education) 

 

 

Graph 49 shows the distribution of change rates in the number of purchases in education 

expenditures and investments in the last year by workplace scale, level of employment, place 

of residence, and political view. Regarding workplace scale, most participants working in small 

and large enterprises stated that their training expenditures remained the same. From the point 

of view of the position in the workplace, most of the participants working in other positions, 

except for worker-auxiliary service personnel, stated that their training expenditures decreased. 

In terms of place of residence, most of the participants, excluding those residing in the city, 

stated that their education expenditures decreased. From a political point of view, most 

education expenditures have decreased for religious participants, social democrats, Kemalists, 

and Turkish nationalists. 

In addition to the changes in education expenditures, a decrease in cultural/entertainment 

activities has been observed in the last year. On the other hand, while most of those working as 

senior managers and adopting the Kurdish Nationalist view stated that their expenditures on 

cultural activities remained the same, those working in medium-sized businesses, middle-level 

managers, people living in the city and rural-village-town, religious, Kemalists and most of the 

Turkish Nationalists stated that cultural expenditures were incurred. They stated that they 

refused to do so. 
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Graph 50: Amount Saved in the Last Year  

 

 

Graph 50 shows the distribution of changes in amounts saved in the last year by workplace 

scale, level of employment, place of residence, and political affiliation. For each classification, 

there is a consensus that most participants have decreased their savings in the last year. On the 

other hand, participants who adopted the Kemalist view stated that they gave up on saving. In 

addition, the rate of change in the purchase amount of personal care products was examined 

according to workplace scale, level of employment, place of residence, and political view. 

Concerning workplace scale, most participants working in micro, small and medium-sized 

enterprises (1-9, 10-49, 50-249) stated that personal care expenditures decreased. In contrast, 

most participants working in large-scale enterprises stated that personal care expenditures 

remained the same. 

From the point of view of the position in the workplace, most of the participants stated that their 

personal care expenditures decreased, except for those working as senior managers. When the 

graph is examined in terms of place of residence, most of the participants said that personal care 

expenditures decreased for all three settlements. Regarding political views, most participants, 

except those who adopted Kemalist and nationalist views, also stated that personal care 

expenditures decreased. 
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Graph 51: Change in Purchase Amounts (Household Expenditure) in the Last Year

Graph 51 shows the distribution of rates of change in the last household expenditures by 

business scale, level of employment, place of residence, and political affiliation. Regarding 

workplace scale, most participants working in micro, small and medium-sized enterprises (1-9, 

10-49, 50-249, respectively) stated that their household expenditures had decreased in the last

year. 

From the point of view of the position in the workplace, there is a consensus that household 

expenditures decreased for each item. When the graph is analyzed in terms of place of residence, 

most of the participants residing in the metropolitan city stated that their household expenditures 

have decreased. The rate of the participants residing in the city who stated that their house 

expenditures decreased and gave up on buying a house is equal and is 28%. 

However, when the change in vehicle expenditures is examined, most participants working in 

large-scale enterprises stated that vehicle expenditures remained the same. From the point of 

view of the position in the workplace, while most of the participants working as boss, senior 

manager, middle manager, and regular employee/officer stated that their vehicle expenditures 

decreased, most of the worker-auxiliary service personnel stated that their vehicle expenditures 

remained the same. Regarding political views, most participants who adopted secular, religious, 

conservative, right-wing, Kemalist, democrat, Islamist, and socialist views stated that their 

vehicle expenditures decreased. 
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The distribution of the rate of change in the amount of travel in the last year according to 

workplace scale, level of employment, place of residence, and political view are important 

indicators that should be examined separately. In addition, when the change in travel 

expenditures examined in terms of workplace scale is examined, the majority of the participants 

working in micro, small and medium-sized enterprises (1-9, 10-49, 50-249, respectively) stated 

that their travel expenses decreased. Most participants working in large-scale enterprises stated 

that their travel expenses remained the same. From the point of view of the position in the 

workplace, most of the participants who work as bosses, senior managers, regular 

employees/officers, and worker-assistant service personnel stated that their travel expenses 

decreased. In contrast, most middle-level managers stated that they gave up on travel expenses. 

From the political point of view, most of those who have other views, except for the participants 

who are Turkish nationalists, agree that their travel expenses have decreased. 

 

 
5. Income Level and Borrowing Attitude and Tendency 

 

 
Graph 52: Change in Income Compared to the Previous Year  

Graph 52 shows the distribution of the change in the income of individuals compared to the 

previous year. 42.1% of the participants stated that there was no change in their net income 

without any classification. However, the net income of 21.4% of the participants decreased. 
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Graph 53: Change in Income Compared to the Previous Year by Position in the 

Workplace  

 

 
Graph 53 shows the income change of individuals in their working positions compared to the 

previous year. While most of the participants working as worker-assistant service personnel, 

regular employees/civil servants, and middle-level managers stated that their net income 

increased, senior managers and bosses stated that their net income did not change. 

 

 
 

 

Graph 54: Change in Income Compared to the Previous Year by Workplace 

Scale  

 
Graph 54 shows the rate of change in the income of individuals according to the scales of the 

places they work compared to the previous year. While the majority (42.1%) of the participants 

who have a large-scale business stated that there was no change in their net income, those who 

owned a medium-sized, medium, and small-sized business stated that their net income 

increased. 
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Graph 55: Items with Payment Difficulty in the Last Year  

 

 
Graph 55 shows the distribution of the difficulties experienced by individuals in paying their 

debts in the last year. Here, it is seen that the participants have difficulty paying for all the items 

given. According to the information obtained, the item with the greatest difficulty in payment 

is the repayment of loans taken from bank. The item the participants have the least difficulty 

paying is the installment payments. 

 
 

 

Graph 56: Current Debt Situation - 1 

Graph 56 presents the distribution of the current debt situation of individuals according to the 

borrowed source. In this distribution, the question asked to the individuals was: 'Does your 

company, workplace, or shop have debts? If yes, what is the source of the borrowing?' the 

answers are expressed in the graph. 
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Graph 57: Current Debt Status- 2 

Graph 57 expresses individuals' current debt status distribution according to the borrowing 

source. In this distribution, the question asked to individuals was, "What is your current debt 

situation, and what kind of debt do you need in the near future"; the answers received are 

expressed in the graph. 

Graph 58: Size of Current Debt in Proportion to Revenue 

Graph 58 expresses the distribution of the size of individuals' current debt status when their 

income is taken into account. T2B represents the highest percentage of ownership of the current 

debt position size, and B2B represents the lowest percentage of ownership for a scale range of  

1-5.
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Graph 59: Solvency of Current Debt (General) 

The ability of the participants to pay their current debts without any classification is given in 

Graph 59. Accordingly, 50% of the participants struggle to pay their current debts. On the 

contrary, the rate of participants who could easily pay their debts was limited to 39%. 

Graph 60: Ability to Pay Current Debt by Educational Status 

In Graph 60, the ability of the participants to pay their current debts is classified according to 

their education level. Participants with a university or higher education level are 15%. Similarly, 

the rate of high school, secondary and primary school graduates is 21%, 26%, and 24%, 

respectively. 14% of the participants do not have any education. 

It is observed that the level of inability to pay debts decreases as the level of education increases. 

While the rate of participants with a university or higher education level who have difficulty 

paying their current debts is 35%, this rate is approximately 50-60% for secondary school, 

primary school graduates, and uneducated individuals. 
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Graph 61: Ability to Pay Current Debt by Age Range  

 

 
Graph 61 shows individuals' ability to pay their current debts by age. In the older age group, 

the hope of being able to pay the current debt is lower than in the younger age group. It is seen 

that the age range with the least anxiety about paying debts is 35-44. 

 

 

 

 

 
 

Graph 62: Ability to Pay Current Debt by Gender  

 

 
Graph 62 shows individuals' ability to pay their current debts by gender. While 41% of women 

state that they can easily pay their debts, this rate is 38% for men. From this point of view, it 

can be said that hopelessness about paying the current debts is high for both parties. 
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Graph 63: Borrowing Tendency in the Next Year -1 

Graph 63 expresses individuals' future debt status distribution according to the borrowing 

source. In this distribution, the question asked to the individuals was "Will your company, 

workplace, or shop need borrowing in the near future" and the answers received are expressed 

in the graph. 61.94% of the participants did not foresee their borrowing within one year 

regarding public debt, other debts, and bank commercial and personal loan debts. Among the 

options they do not foresee borrowing, the highest ratio belongs to the bank's commercial loan 

debt, with 67.2%. 18.22% of the participants stated that they would need to borrow money. 

22.2% of the participants who stated that they would have to borrow money and mentioned 

that they would get personal loans from banks.

Graph 64: Borrowing Tendency in the Next Year - 2 
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Graph 64 expresses the distribution of the debt status of individuals in the near future according 

to the source of the debt to be taken. In this distribution, the question asked to the individuals 

was "Will you need borrowing in the near future" and the answers received are expressed in the 

graph. When Graph 64 is examined, the rate of participants who do not plan to borrow in the 

next year is generally lower than the rate of those who do. The rate of having credit card debt 

in the next year (37.3%) is higher than in other borrowing channels. This is followed by 

borrowings arising from bank loans. 
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1. Method and Sample 

As part of the individual and social impacts, "ethics," one of the concepts gaining increasing 

importance today, has accompanied people's lives with certain lines since its existence. 

The economy, which greatly influences the development and existence of societies, occupies a 

significant place within the concept of ethics. It is seen that many studies on ethics and economy 

are treated in the context of the impact of various factors such as society, country, sector, 

demographic structure, and education. To date, some studies indicate that the relationship 

between economic thinking and ethical values is limited or non-existent. For the prevailing 

school of thought that states that ethics and economics are each important but unrelated, the 

prevailing view is that ethics determines the ends and economics determines the means 

(Hausman D. et al., Taking Ethics Seriously: Economics and Contemporary Moral Philosophy, 

1993). In other studies, where this prevailing idea has gradually lost ground, it is argued that 

economics cannot avoid making value judgments from the outset and that economic logic 

cannot be separated from ethics (Dutt A. et al., Economics and Ethics, 2010). 

In this part of the research, it was aimed to analyze the impact of ethics on economics and 

ethical values. In this context, qualitative research was conducted on "The impact of ethical 

values on the economic structure of the Turkish economy," and the results and 

recommendations were independently evaluated. 

Qualitative research seeks to understand the underlying meaning that individuals or groups 

attribute to a social or human problem (Creswell J., Research Design: Qualitative, Quantitative, 

and Mixed Methods Approaches, 2009). While research in this area can be part of quantitative 

research, it proceeds in a way that allows problems to emerge naturally rather than providing 

direction based on hypotheses. For this reason, qualitative research provides rich insights for 

theory-building and seeks to have participants and researchers uncover the phenomenon 

interactively and repeatedly (Lehnert K. et al. The Human Experience of Ethics: A Review of a 

Decade of Qualitative Ethical Decision-Making Research, 2016). 

Focus group interviews, one of the qualitative research methods, is the analysis of the 

phenomenon under study in interaction and chat environment with more than one participant in 

the presence of one or more moderators. The focus group aims to give people with different 

demographic structures the opportunity to talk about the phenomenon and their effects or 

reactions to each other. In-depth interviews, on the other hand, another method of qualitative 

research, involve an in-depth discussion and analysis of the phenomenon in the presence of a 

participant and a moderator. 
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In this regard, in the qualitative/qualitative research part of the study, participants/interviewers 

representing Turkey were interviewed with participants of different ages, educational levels, 

geographical locations, and socio-cultural and economic levels. Focus group discussions with 

six different groups, each consisting of 6 people; a total of 47 participants were interviewed in 

in-depth interviews with 9 participants. In this context, the demographic characteristics of the 

participants in the focus group discussions are shown in Table 8, and the demographic 

characteristics of the participants in the in-depth interviews are shown in Table 9. 

Diversity in the demographics of the participants selected for the qualitative research is 

important for representing Turkey, which is one of the research objectives. To ensure the 

efficiency of the interactions that may occur during the interviews and the accuracy of the 

analysis, the diversity of the participants is a priority, and an effort is made to provide a diverse 

perspective in the context of ethics and economics. Participant tables are presented as follows: 

 

 

 

Gender Age Education Working Status Sector 

Male 54-65  Postgraduate Retired Public 

Female 54-65 Undergraduate Physician Public 

Male 35-44 High school Business owner Private sector 

Male 55-64 Postgraduate Senior Manager Private sector 

Female 35-44 Undergraduate Worker Private sector 

Female 35-44 Undergraduate Senior Manager NGO 

Male 24-35 Undergraduate Worker Private sector 

Male 35-44 Student- 

Undergraduate 

Worker Private sector 

Female 35-44 Undergraduate Senior Manager Private sector 

Female 35-44 Undergraduate Worker Private sector 

Male 24-35 Undergraduate Worker Private sector 

Male 55-64 High school Worker Private sector 

Male 35-44 High school Business owner Private sector 

Male 24-35 Undergraduate Business owner Private sector 
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Male 35-44 High school Business owner Private sector 

Male 35-44 Undergraduate Business owner Private sector 

Male 35-44 High school Worker Private sector 

Female 55-64 High school Retired Public 

Male 45-54 Undergraduate Worker Private sector 

Male 65-74 Secondary school Retired Private sector 

Female 35-44 Student-PhD  - 

Male 55-64 High school Retired Private sector 

Female 18-24 
Student-Master's 

Student 
 

Female 45-54 Undergraduate Worker NGO 

Male 35-44 High school Mid-Level Manager Private sector 

Male 24-35 High school Worker Private sector 

Male 35-44 Undergraduate Business owner Private sector 

Male 24-35 Undergraduate Business owner Private sector 

Male 24-35 Undergraduate Business owner Private sector 

Female 35-44 Undergraduate Housewife - 

Male 45-54 Postgraduate Business owner Private sector 

Female 35-44 Postgraduate Worker Public 

Female 45-54 Undergraduate Worker Public 

Female 35-44 Undergraduate Worker Public 

Female 45-54 High school Worker Public 

Female 35-44 Postgraduate Worker Public 

Table 11: Focus Group Participants List  
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Gender Age Education 
Workin

g Status 
Sector 

Male 45-54 Associate 

Degree 
Worker Private sector 

Male 35-44 High school Worker Private sector 

Female 45-54 Undergraduate Worker Private sector 

Male 55-64 Undergraduate Business owner Private sector 

Female 18-24 Student- High 

School 
- Private sector 

Male 45-54 High school Worker Private sector 

Male 55-64 Undergraduate Business owner Private sector 

Male 35-44 
Student- 

Undergra

duate 

Worker Private sector 

Male 35-44 Undergraduate Business owner Private sector 

Table 12: In-Depth Interview Participant List  

 

 
2. Findings  

Diverse views on ethics' social and economic impact were expressed in the focus group 

discussions with a broad range of participants. The scope of reflection on the impact of ethics 

is very broad. However, despite the diversity among participants, many similar perceptions 

were prevalent. Most of the meanings that participants associated with the concept of ethics 

focused on "morality," corresponding to their mentality and the other responses. However, it 

was found that the responses of those who indicated that the concept of ethics and the concept 

of morality differed, and those who associated ethics with concepts such as "integrity" and 

"honesty" differed in terms of the impact of ethics. These differences revealed extreme 

differences in responses to the issues influenced by ethics. Participants' responses were 

categorized according to the terms they associated with ethics, following the color-coded 

classification in Figure 1. 
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Figure 11: The Most Used Terms Instead of 'Ethics' 

 

 
In exploring the impact of ethics on socio-demographic structure, it is highlighted that one of 

the common perceptions of the participants is that the socio-demographic difference should 

not affect ethical understanding. However, this situation may vary due to the current 

"conditions." The perception that Turkey's geographic location discourages individuals from 

ethical behaviors at work, school, family, and in many social settings was expressed as a 

common response by all participants. 

The assessment that ethical understanding differs between the country's east and west resurfaces 

when reconciling the concept with morality. However, the similarity of participants' opinions 

associating ethics with "integrity" shows that the concept of ethics is similar to the concept of 

integrity but creates a difference in meaning. While it was noted that the diversity of 

consequences of living conditions in different regions of Turkey causes people to behave 

unethically, there were also different interpretations of these behaviors among the participants. 

While some participants believed that some unethical behaviors in regions with lower economic 

levels served to preserve and facilitate life, other participants stated that selfishness, the pursuit 

of office and financial gain, and unethical behaviors occurred in regions with high levels of 

institutional and hierarchical order. 

 

It is frequently emphasized by the participants that the doctrine of righteousness from the family 

is important for the individual from an early age. It appears that adult participants, who may or 
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may not play an active role in business, along with young people, frequently talk about the 

importance of the concept of family. One reason this idea is prevalent among adults is that the 

concept is perceived similarly to the concept of "morality." It was repeatedly emphasized that 

moral values emanate from the family and not from society, and it was emphasized that ethical 

values determine the rules within society. 

 

 
 

 
 

Social media, a part of life with developing technology, has separated itself from the current 

traditional understanding of media. In this case, their behavior and attitudes have changed with 

the perspective of society on two different media channels. Although there is a common opinion 

among the participants about the impact of technology on ethics, it was noted by the young 

participants that technology and much information have become widespread, and the perception 

of right and wrong among this information has become difficult. In particular, programs such 

as daily newspapers, contests, and TV series for women in traditional media are seriously 

questioned regarding ethical values. On the other hand, the rules, limits, and especially "not 

responding to unethical behavior in the name of freedom" are critical discourses voiced by 

participants on social media platforms. 

Sharings and misleading advertises on social media platforms such as Facebook, used by a 

community with many different demographics, are examples of unethical behavior. The 

association of ethics with integrity and morality indicates that adult participants believe 

technology's effects are degrading and damaging to ethics. Although it is accepted that 

technology has evolved and this evolution has been adapted to life, participants believe that this 

age of technology, which is rapidly expanding, breaks ethical facts. 

 

 

"People under 25 have not faced the challenges of life. They are selfish. They generally 

lack compassion. Moral values can vary depending on the family structure in this age 

group." The fact that young people, in particular, have an easier life compared to the 

past has made them behave more individually. 

And this situation has undermined young people's capacity for empathy and prevented 

compassion formation. Thus, the differences in the family structure of young people 

cause their moral values to differ. Male, 53. 
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Compared to many implications, the importance of education in the family seems to prevail 

among the participants regarding the relevance of technology to ethics. In addition to the idea 

that technology is one of the sources of intergenerational problems and that it negatively affects 

ethical perceptions and behavior, the importance of communication, education, and counseling 

in the family to reduce these effects was mentioned several times in the responses of both young 

and adult participants. In this context, the ethical concept of education and the importance of its 

impact on the economy were highlighted from different perspectives. In the system in which 

the new generation lives, it has been shown that the structure that focuses on education but is 

not so education-oriented leads to inadequacies in basic areas such as ethical values and social 

and economic principles of behavior. 

It was noted that the impact of ethics on the economy, viewed from many angles, led to different 

interpretations among participants. While the idea that a society's ethical values can be traced 

through economic indicators appears to be a common judgment among participants, a weak 

economy is accepted as an indicator that ethical values are underdeveloped or ignored. One of 

the reasons for economic deterioration was defined by the participants as inequality, referring 

to equality as one of the synonyms for the concept of ethics. 

 

 
 

"Technology destroys ethical values." With technological development and easy access to information 

comes information pollution, which makes it difficult for individuals to distinguish between right and 

wrong. This decrease in the ability to ask questions and the spread of disinformation lead to the 

erosion of ethical values. Male, 41. 

"No equality, no ethics." People who are not socially or economically equal tend to 

abandon ethical values to provide stability in this unequal environment in which they 

find themselves. Woman, 47. 
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Inequality, considered one of the unethical behaviors, was frequently associated with the term 

"trust," one of the terms synonymous with ethics, and lack of trust was cited as one of the main 

causes of economic problems. In particular, participants who commented on ethics in commerce 

attributed the inability to find a place in commerce in Turkey to the significant increase in 

insecurity and the fact that most people in society today prioritize individual gain. According 

to the participants, recognizing and correcting mistakes, gaining and maintaining trust, and 

maintaining business with these principles are decreasing daily. The prevailing opinion is that 

pursuing "winning no matter what" negatively affects economic development and stabilization. 

 

 
 

 
 

Different answers were given when participants expressing the concept of "trust" were asked to 

reconcile the concepts of work, country, and family. Specifically, regarding the social 

psychological effects of ethics, participants indicated that people's adherence to ethical values 

could be maintained as long as the concepts of "trust" and "equality" are independent of issues 

such as family structure, work area, and country of residence. They indicated that people's 

emotional and psychological insecurity in their business lives leads them to accept unethical 

behaviors as normal or need them. An important point highlighted by the participants who 

indicated that business life changes depending on the country or administration is that society 

in developed countries understands the concept of "human being" better. Therefore, it is 

relatively easy to follow ethical values. 

 

 
 

"The idea that ‘we cannot lose confidence even if we make a loss’ has disappeared. 

People do not try to correct their mistakes. Everyone adapts to win." The sense of trust 

associated with honest dealings that jobs used to exert on individuals is one of the 

phenomena we have lost today. Admitting mistakes is ignored today in the name of 

motivational gain. Male, 41. 

"If human and moral values make you happy, this means you act ethically." When our 

values, based on our right to be human, conscientiously satisfy us, it means we are 

acting ethically. This situation leads to our ethical values being universalized . Male, 

37. 
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The common opinion of the participants is that the individual truths formed by the "I" 

perception, which is increasing in Turkey, not only cancels the universality of the concept of 

ethics but also causes the normalization of unethical behaviors and conscious favoritism. In this 

context, interviewees highlighted that economic steps began to deviate from the truth. In 

developed countries, especially in the West, there is a widespread belief that keeping the 

concept of "people" at the center increases commercial quality and economic development. The 

view that the loss of trust in society, fraudulent prices, inferior products, and "individual and 

destructive" actions destroy the concept of ethics and harm the economy has gained acceptance, 

which is extremely reasonable. 

Compared to other impacts, it was noted by all participants that the economic impact of ethics 

is a global issue. Participants who share a common understanding of the concepts of ethics and 

work believe that ethics has a real basis in countries with developed economies and that " justice 

" exists in these countries. It is considered that in the countries where the measures of 

development and maintenance of the economic situation turn into unethical attitudes and 

behaviors, there are irregularities, a lack of ethical values, and normalized unethical behaviors. 

It was found that good moral values, integrity, and virtue are why a person should adhere to 

ethical values without considering their economic situation. 

 

 

Figure 12: Factors Affected by Ethical Perception  

In cases where the ethical values of the business are discussed, it has been found that the ethical 

frameworks in countries and organizations engaged in many business activities are on solid 

footing, and unethical behaviors are not "needed" in countries with high economic levels. 

Although it is assumed that business ethics and discipline are present in institutions within a 

certain framework, it is assumed that material dissatisfaction, the desire for more than what one 

has, and the most emphasized "selfishness" lead individuals to behave unethically. 
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When assessed at the global level, participants defended the examples in which ethical values 

have been overused in developed countries for the sake of power, position, and financial gain, 

in contrast to those who believe the West's commitment to the concept of ethics is stronger. 

 

 
 

 
 

According to the interviewees, economic inadequacy forces individuals to seek new ways to 

make more money and to pursue those ways through unethical means if necessary. In addition, 

attitudes such as the expectation of earning easy money, the lack of a proper job description for 

the job at hand, and the avoidance of extra effort cause people to engage in numerous unethical 

behaviors such as looting, deception, and opportunism. The goal of maximizing profits, 

especially in the economic structures of countries where problems such as workers' rights, 

wages, and individual injustice are observed in business, leads to numerous abuses and ethical 

violations. 

The prevailing thought among participants who linked the economic situation and ethical 

violations in Turkey to distrust of the administration is that if there is no justice and ethical 

violations in the administration, it is inevitable that individuals will turn a blind eye to ethical 

violations in the interest of their economic livelihood and continued existence, resort to them 

personally if necessary, or deform the concept of ethics over time. 

 

 
 

 
 

The demographic diversity among participants also led to different results in interpreting the 

impact of ethics on economic structure. Terms such as "trust," "equality," and "work," which 

are often cited as synonyms for the concept of ethics, were invoked regarding the existence and 

"The colonial mentality of the West is not ethical and moral and it is a violation of 

human rights. The exploitation system is unethical." The profit-oriented capitalist 

system that came with the West not only usurps the absolute and relative surplus value 

of labor but also consumes ethical values. Male, 57. 

“Why should I pay (taxes) for what does not come back to me?" If the behavior I have 

engaged in does not come back to me in equal measure, why should I continue to 

engage in that behavior? Failure to provide equal and equitable distribution in all 

matters is one of the most important ethical violations. Male, 54. 
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causes of economic fluctuations and unrest in Turkey. Although participants from many regions 

of Turkey with different fields of study and socio-cultural and socio-economic levels were 

included in the study, the critical points of the findings that emerged from the focus and in-

depth interviews were clear and understandable. 

 

 
3. Discussion and General Conclusion 

The main objective of this study is to understand the interaction of ethics and economics in 

Turkey. To go a step further in understanding this interaction and to base the arguments on this 

topic on more reliable data, the study conducted qualitative research in addition to quantitative 

research. The data obtained from the qualitative research participants shows a very problematic 

and questionable confusion and understanding regarding the ethical understanding established 

in society and the correct association of the concept, in other words, its awareness and 

internalization. 

Even the association of ethics with other concepts shows that ethical understanding has not been 

internalized. The relationship between ethics and business has less than expected impact on 

perceptions, attitudes, and behavior. 

The concept of ethics is often associated with the concept of morality. Although this relationship 

is not directly expressed in defining the place of ethics in business, it is predominantly expressed 

through ethical types such as individual, family, and business ethics. In this context, moral 

understanding in Turkey is associated with individual behaviors and attitudes, which shows that 

the concept of ethics has not yet been fully interpreted and incorporated into life on an individual 

basis in society. 

From the research findings, the concepts such as ethics, morality, and right/wrong are not 

located clearly in the existing family units in society. The difference between generations causes 

difficulties in transmitting ethical values. The family and educational factors underlying 

individuals' thoughts, attitudes, and truths come to the fore as issues to be taken seriously. Due 

to their lecturing behavior towards the young family members, parents ignore the critical 

educational behavior in their area of responsibility. It is also evident in the current education 

system in Turkey that the education-oriented training of young people and, consequently, the 

economic, financial, and ethical education within the education framework is insufficient as 

important and indispensable components of social life. In this context, educational curricula 

should focus on teaching and education; individuals and societies must be properly equipped in 

matters of crucial importance for their development, such as ethics and economics. 
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Considering that education is the process of developing high-quality, expected (desired) 

assessments, behaviors, and cognitions in individuals, it would not be wrong to say that thoughts 

and practices that are only doctrine-oriented and achieve doctrinal fetishism do not contribute 

meaningfully to the social structure. Once again, it is shown that excellent schools, exams, 

degrees, and grades do not produce good people. 

The research has also shown that technology has an effect of deforming the concept of ethics, 

reducing its presence and increasing its absence. It turns out that the pursuit of technologies, 

which has become necessary to keep up individually and socially, also causes some individual 

and social problems. As both traditional and social media channels are the most advanced, 

progressive, and constantly updated reflection of technology, their content is similarly rapidly 

transformed, consumed, and produced, often resulting in easily ignored ethical values. Daytime 

programs, contests, and series included in traditional media television programming, 

particularly women's programming, provide an environment for significant ethical violations 

regarding content and image. Content regulation of such traditional media platforms, which 

affect a broad demographic across Turkey, would be quite functional regarding their scope, 

distribution, and impact on audiences. 

On the other hand, it would not be wrong to speak of a similar situation with social media 

platforms, in which the younger generation is born, and adults adapt over time. Social media 

platforms, in particular, which are set up and organized with an emphasis on individuality and 

freedom, can distract their users and those they affect from ethical behavior. Unethical 

behaviors are normalized in the name of concepts like "freedom" and "individuality" that have 

been taught but not internalized. As a result of this normalization, fake news, false advertising, 

excessive expressions of opinion, and behavior patterns turn out to be ethical violations that 

shake trust. In this context, the individual's ethical understanding is also affected, and even the 

language, style, understanding, and ways of acting of the dominant power, the loudest, the 

strongest, is transformed into the language, style, understanding, and ways of acting of society. 

The contribution of the ethical principles, values, and understanding that each level of 

leadership, the media, and the political world should have and make visible, and the 

contribution they will make to the economy and democracy, will stand above all other 

contributions. 

It has been shown that the idea of "no equality, no ethics" is widespread among the participants 

interviewed in the research. One of the most important issues that emerged is being a witness, 

a sufferer, and a victim of inequities that cannot be denied, covered up, or ignored. "Injustice" 
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that society feels and experiences intensely and quickly spreads through sensations and 

becomes a belief is unethical. Still, it is clear that those who produce injustice are mainly 

professionals in the business and financial world. In this context, the fact that people who 

continue their daily lives with ethical violations for their economic gain, sustainability, and only 

for their interests do so in a normalized way has radically damaged the social trust and belief in 

equality, and it seems that it is increasingly shaken. Without any costs or sanctions, all kinds of 

ethical violations continue to be normalized, and it appears that this is the right way to go. For 

both the concept of equality and ethical values to be put on the right track, the violations must 

first be eliminated. 

The fact that the increase in the level of economic welfare can be possible with the trust of the 

society to the administration, its environment and itself, and ethical values can be seen clearly 

if the data of this research is analyzed in depth. Many other studies also support this view. The 

following cycle is repeated for countries that have not reached the level of economic 

development: Communities that do not adhere to ethical values cannot develop their 

economies, and there is no commitment to ethical values in countries with underdeveloped 

economies. Any effort to break this cycle is crucial for Turkey's development and the peace and 

well-being of all institutions, organizations, communities, businesses, and, most importantly, 

individuals under the country's umbrella. 

Although the individuals participating in the research have different understandings of the 

concept of ethics, it is evident that the imbalance in the economic order of society easily tempts 

individuals to commit ethical violations. In this context, there is a need for an advanced system 

of social justice in the case of violations and a management system with the right ethical 

understanding for economic development. 

Finally, according to the research data, the impact of the concept of ethics and its attitude on 

the economy is clearly shown in the daily functioning of the economy, despite the differences 

in the understanding of ethics. This effect parallels the perception of business ethics regarding 

level, internalization, functioning, and development. Even though the number of participants 

who know the difference between morality and ethics is very small, it is proven that the existing 

ethical problems are shaped by the economic conditions of the country in which they live, 

depending on the individual's perspective. 

The increasing research on ethics and its impact on the economy in Turkey should be considered 

important, valuable, and necessary to develop the foundations of the economic structure. The 

restructuring of education and training, which is necessary for the internalization and 
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development of individual ethical understanding of societies and their implementation, should 

establish professional, ethical principles, especially in the media, and implement mechanisms 

that create functionality and, above all, social justice. 

 

 
Appendix: Questions Asked in Qualitative Research 
 

These questions were directed to participants to assess their ethical perceptions and attitudes. 

The questions were asked randomly rather than in a specific order to include all participants. 

1. In your opinion, what is the literal meaning of the word ethics in a single sentence? 

2. What would be the closest term that could be used in place of the word "ethics"? 

3. What do you think about these three terms?? 
 

➢ Is what is ethical the same as what is moral? 

➢ Is what is ethical the same as what is legal? 

➢ Is what is ethical the same as what is halal (faith-based value)? 
 

4. Have you experienced unethical behavior in your daily life in person? 

5. How did you act in the face of this unethical situation you observed? 

6. Although the unethical situation you witnessed and experienced was unethical regarding 

your values, were there people around you who thought the behavior was ethical? 

7. Do you think there is a connection between the economy of the country you live in, the 

economic changes, and the "perception of ethics and values"? 

8. Do you think there is a connection between your country's social and political 

developments and the "perception of ethics and values"? 

9. Do you think there are differences in ethical understanding between big cities and rural 

areas? 

10. Do you think the rapid development of technology in recent years has changed people's 

"perception of ethics and values"? If so, in what direction and to what extent? 

11. Have you observed unethical behavior or cyberbullying on your social media accounts? 

12. Do you think there is a growing problem with ethical violations lately? 

13. Have any changes in your understanding of values changed during and after the Covid-19 

outbreak? 

14. Do you believe that the global economic crises following the Covid-19 outbreak have 

changed ethical values and people's perceptions? 

15. Is there a need to change perceptions of ethics and values with the advent of the new 

digital society? Will digitalization change the perception of ethics? 
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16. Can common ethical principles be established for digitization, the metaverse, and 

emerging social networks? What ethical threats/violations might occur on digital 

platforms? Do you think these threats/violations can be prevented? 

17. Can a relationship be established between people's expectations for the future and ethical 

values? 

18. How do expectations that the future will change positively affect individuals' ethical 

perceptions and attitudes? 

19. How do hopelessness and expectations that the future will change negatively affect 

individuals' ethical perceptions and attitudes? 

20. Is there a relationship between the level of education and training, "ethical values and 

perceptions," and "ethical attitudes and behaviors"? 

21. Considering that our country has generated an income of 100 units, what percentage of 

this income do you think has been generated unethically? 
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